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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the Marketing Mix (4P’s). 4
b)  Explain about Buyer behaviour of Indian Consumer. 4
OR
c) Define Segmentation. State the reasons of market segmentation. 8
2. a) Explain the procedure of creating blog. 4
b)  How to start free launch service? 4
OR
c)  Explain the procedure of creating a seller account on various digital platforms. 8
3. a) Explain the barriers of communication in marketing. 4
b)  Write about the steps in developing effective marketing in communication. 4
OR
c)  Explain the communication process. 8
4. a) Define Marketing research. Explain its scope. 4
b)  Write the objectives of Marketing Research. 4
OR
c)  Explain the Observation and Experimental method of Marketing Research. 8
5. Write short notes on:

a) Concept of consumer behaviour.

b) Selling product on Instagram.

c) Principles of Communication in Marketing.
d) Survey Method.
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